§932.50

spent for advertising space in maga-
zines, newspapers, outdoor media and
transit or time charges for radio and
television. No handler shall receive
credit in excess of such handler’s pro
rata share of the total monies allotted
by the committee for brand advertising
credit. BEach advertisement must be
published, broadcast or displayed dur-
ing the fiscal year for which credit is
requested. Before any creditable brand
advertising may be undertaken pursu-
ant to this paragraph (a)(2) of this sec-
tion, the Secretary, upon recommenda-
tion by the committee, shall prescribe
appropriate rules and regulations as
are necessary to effectively regulate
such activity.

(b) In recommending marketing re-
search and development projects pursu-
ant to this section, the committee
shall give consideration to the fol-
lowing factors:

(1) The expected supply of olives in
relation to market requirements;

(2) The supply situation among com-
peting areas and commodities; and

(3) The need for marketing research
with respect to any marketing develop-
ment activity and the need for a co-
ordinated effort with USDA’s Plentiful
Food Program.

(¢c) In recommending production re-
search projects pursuant to this sec-
tion, the committee shall give consid-
eration to the extent and need for as-
sistance to, and improvement of Cali-
fornia olive production.

(d) If the committee should conclude
that a program of production research,
marketing research, or development
should be undertaken or continued pur-
suant to this section in any fiscal year,
it shall submit the following for the ap-
proval of the Secretary:

(1) Its recommendations as to funds
to be obtained pursuant to §932.39 or
voluntary contributions;

(2) Its recommendations as to any
production research or marketing re-
search project; and

(3) Its recommendation as to pro-
motion activity and paid advertising.

(e) The committee shall, as soon as
practicable, prepare and mail reports
on current production research and
marketing research and development
projects to the Secretary and make a
copy of such reports available at the
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committee office for examination by
producers, handlers, or other interested
parties.

[36 FR 20356, Oct. 21, 1971, as amended at 47
FR 32908, July 30, 1982; 47 FR 51093, Nov. 12,
1982]

REGULATIONS

§932.50 Report of marketing policy.

At least 14 days prior to the start of
each crop year (except that this period
may be shortened by the committee
not more than 5 days if warranted), the
committee shall hold a meeting for the
purpose of formulating a marketing
policy for the coming crop year: Pro-
vided, That with respect to the 1982-83
crop year the committee shall hold a
meeting for such purpose as soon as
practicable. The committee shall pre-
pare and submit to the Secretary
promptly after each such meeting, a re-
port setting forth its recommended
marketing policy for the ensuing crop
year. In the event it becomes advisable
to modify such policy, because of
changed supply, demand, or other con-
ditions, the committee shall formulate
a new policy and shall submit a report
thereon to the Secretary. In developing
the marketing policy, the committee
shall give consideration to the handler
carryover, production, probable quality
and composition of olive sizes in the
crop, trade demand, probable imports,
whether producer prices are likely to
exceed parity, the probable assessable
tonnage and such other factors as may
have a bearing on the marketing of ol-
ives or the administration of this part.
Notice of the committee’s marketing
policy, and of any modifications there-
of, shall be given promptly by reason-
able publicity to producers and han-
dlers.

[30 FR 12629, Oct. 2, 1965, as amended at 47 FR
32908, July 30, 1982]

§932.51 Incoming regulations.

(a) Minimum standards for natural con-
dition olives. (1) Except as otherwise
provided in this section, no handler
shall process any lot of natural condi-
tion olives for use in the production of
packaged olives which has not first
been:

(i) Weighed on scales sealed by the
State of California Department of
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